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Anpioupyia Social Media oTpaTnyIkKng

THEBRIEF c=nikoivwviac & nepiexopévou yia Ta
AOnvaikd ©<arpa.
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FTOXOL: Evioxuon Tou awareness

Ma Tnv TauToTnTa TWV ABNVAiKWV OAaTpwVv
KaOw¢ Kal yia OAEC TIC NAPACTACEIC

AUEnon TwvV likes / followers

THEBR’EF 2T1a dUo Baocikd social media kavdaAia

Engagement

Interaction pye 1o KoIvd pag kKai dnpioupyia
shareable nepiexouévou

AUEnon TOV NOANCEWV

AU&non poNng NWANCEwWV Aueoca
NPEPOEPXOHMEVWYV ANoO TA CUYKEKPIMEVA KavAAla
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THEIDEA
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> € avtiBeon Ye OoTIONNOTE
OUOCKEUAQOMEVO Onou &EEpeic navTa Ti

va nepPIPEVEIC, oTo B€aTpo Zeic OAa Ta
ouvaicOnuara Zevrava Kal Hovadika,
o€ KAOe napdAaocTaon.
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O@&AovTac va TOViooUHE Th SUVAMN TwV {WVTAVWYV Kal
THEIDEA

HMOVAJIKWV ouvalioOnuATWV nou HOovo To B€aTpo
MNOpPEi va NPOooPEPEI, SNUIOUPYNCAME TA

i IYIKEYAZMENA ZYNAIZOHMATA”

Mia XIOUHOPIOTIKN GEIPA SNUIOUPYIKWYV, NOou NPOE va
OWOEI EIKOVA OTOV Napandavw oToXo Kal va
ONMIOUPYNOCEI NPWTOTUNN & EEXWPICTNA ENIKOIVWVIA YidA
Ta AOnvaikd O£aTpa Kal TIC NapAcTACEIC TOUG.
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THEEXECUTION
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OEAEIC YENIO;

ff yyokeuaouéva
ZTuvaioconpara yy

OcAeic Oéarpo.

ZNnoe KABe cuvaiobnua wvrava!

==

AGOHNAIKA AEZ TIZ MAPAZTAZEIZ
OEATPA
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O£AeIC aywvia;

ZUCKEUAOHEVO
ZuvaicoOnuara

AI'QNIA

OcAeic OEaTpo.

ZNnoe KABe ocuvaiobnua wvrava!
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AGHNAIKA AEZ TIZ MAPAZTAZEIZ
OEATPA
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ZUCKEUAOHEVO
ZuvaicoOnuara

NAOOZ

OcAeIc OEarTpo.

ZNnoe KABe ocuvaiobnua wvrava!
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OEAEIC VOOTAAYICQ;
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ZUCKEUAOHEVO
ZuvaicoOnuara

NOZTAArIIA

OcAeic OEaTpo.

ZNnoe KABe ocuvaiobnua evrava!

L)

AOHNAIKA AEZ TIZ NMAPAZTAZEIZ
OEATPA
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O€AeIc aic10808ia;
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P71 . 7% LE KAGE
ZUuoKeUAopéva anva  EQAPMOPH AIZIOAO=IA

YEIPOYPTOYE, APXITEKTONEE, RIAUTOTE
KAl OOITHTEE £E NEPIOAOYE EETAITIE

ZTuvaioconpara yy o AN

OEAEIC eécrrpo.

ZNnoe KABe cuvaiobnua wvrava!
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ZUCKEUAOHEVO
ZuvaicoOnuara

2YIT'KINHZH

OcAeic OEarTpo.
ZNnoe KABe cuvaiobnua wvrava!
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CREATIVE SAMPLES

MIXAAHE PENNAZ
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CREATIVE SAMPLES

To Baupaato Tasior
tou Nijls Xofykepaoov

©OANAZHL MAMTABANAZIOY + MIXAAHX PENMAZ

Mnapnades pe poupi
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MapdAAnAa ue pia ogipd
ONMUIOUPYIKWYV IDEWV, KPATAME
WVTAVO TO EVOIAPEPOV TOU
KOIVOU JaAg YIdA TIC NAPACTACEIC
TV AONVAiKWV OedTpwv,
ONUEIOVOVTAC EVTUNWOIAKA
ANOTEAECHATA OTNV ENIKOIVWViA.
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TO TETAPTO KOYAOYNI
Mwpyog A.K. Zapnyiavvng

“ O oknvoBETng Nwpyog Zkevag avéBace Pe yvwon,
METPO, YOUOTO Kal NOAU KAAOUG puBuoUg TIg «AOUAESY,
og éva €€oxo SIKO TOU OKNVIKO.
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Instagram Poll Result TeAguTaiec NAPACTACEIC
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THERESULTS

14.12.22 - 14.03.23

Ta anoTeEAECHATA OTO NPWTO KIOAAC
TPIMNVO TNG VEACG EMNIKOIVWVIAC TWV

AOnvaikwv OedtpwyVv Eenépaocav KAbe
npoodokia!
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THERESULTS

14.12.22 - 14.03.23

S UYKPITIKA UE TO NPONYOUMEVO TPIMNVO

Reach Ita 2 social kavdAia enikoivoviac Twv
AOnvaikwyv OsdTtpwVv unnpée BsapaTikn

au&non TNC anAXnong

1™
+121%
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THERESULTS

14.12.22 - 14.03.23

S UYKPITIKA UE TO NPONYOUMEVO TPIMNVO

Likes Xnpavrtikn av&non unip&e otouc véouc IG
& Followers Followers aAAd kal ota véa FB Likes

New Likes: 2.2K New Followers: 1.6 K
+179% +30%
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THERESULTS

14.12.22 - 14.03.23

S UYKPITIKA UE TO NPONYOUMEVO TPIMNVO

Other KPI’s IS1aiTEPA aVvodIKESG TACEIC gixav Kal AAAa
onpavTtika KPI’s

Average Reactions: 39 Average Reactions: 101

+179% +98%

ﬁ Content Interactions: 8.2K Posts Reach: 480K

Above Z5% compared to +315%
all businesses in this category

Posts Engagement: 16 K
+40%
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